ON Semiconductor

UNAUDITED REVENUES SPLIT BY BUSINESS UNIT, GEOGRAPHY, DISTRIBUTION CHANNEL AND END MARKET

Quarter Ended

ON SEMICONDUCTOR CORPORATION AND SUBSIDIARIES

March 30, December 31,
2018 2017
Business Unit Split
Image Sensor Group 14% 14%
Analog Solutions Group 36% 35%
Power Solutions Group 50% 51%
Geographic Split
Americas 15% 14%
Asia (excluding Japan) 60% 63%
Europe 17% 16%
Japan 8% 8%
Distribution Split
OEM 34% 34%
Distributor 60% 60%
EMSI 6% 7%
Quarter Ended
March 30, December 31, | September 29, June 30, March 31, December 30, September 30, July 1, April 1, December 31, October 2, July 3,
2018 2017 2017 2017 2017 2016 2016 2016 2016 2015 2015 2015
End Market Split ($M)
Automotive 445.3 437.5 413.2 409.1 411.5 368.9 309.1 313.9 315.3 295.6 279.5 283.1
Computing 149.4 137.6 146.7 128.4 124.9 129.7 97.5 86.8 75.9 85.0 94.1 85.1
Consumer 181.5 187.5 199.5 188.4 170.1 175.2 120.6 95.9 90.3 98.7 127.7 116.1
Industrial/Medical/Mil-Aero 361.5 349.5 346.7 353.2 326.8 307.0 2353 220.6 195.0 206.0 232.8 225.9
Communications (incl wrls & netw) 239.8 265.4 284.9 258.9 248.2 280.2 188.3 160.6 140.7 155.0 170.1 170.3
Quarter Ended
March 30, December 31, | September 29, June 30, March 31, December 30, | September 30, July 1, April 1, December 31, October 2, July 3,
2018 2017 2017 2017 2017 2016 2016 2016 2016 2015 2015 2015
Business Unit Split
Image Sensor Group 188.8 192.5 192.9 198.1 184.1 171.3 180.0 186.5 179.0 190.3 198.6 182.7
Analog Solutions Group 496.2 487.2 491.6 468.4 461.5 469.5 363.1 337.8 311.4 315.7 346.6 333.7
Power Solutions Group 692.6 697.7 706.4 671.4 635.9 620.3 407.8 353.5 326.8 334.3 359.0 364.2

Periodically, ON Semiconductor may revise its analysis of revenues by end-market in order to present a more refined view of revenues by such markets as the categorization of products by end-market can vary over time compared to those

previously disclosed. Such reclassifications typically do not materially change the sizing of, or the underlying trends of results, within each end market. Any revisions are reflected in the above end-market break out.

Certain amounts may not total due to rounding of individual amounts.




